
New Welsh Review  
 
Marketing & Publicity Officer 
 
Qualities & Experience: Required 
Track record in marketing, publishing, publicity, copywriting, marketing on digital 
platforms; proactive attitude, ability to prioritise, high level of literacy, good 
interpersonal skills, attention to detail and ability to stay on-task independently.  
 
Qualities & Experience: Desired 
Track record in fundraising-related relationship management, selling, writing successful 
funding applications, event management (physical/digital), experience of WordPress, 
commercial/business flair. 
 
Renumeration:  
£9000: fee for 14 hours/week, employment model (freelance basis negotiable). 
 
The role is offered on the basis of meeting regularly (for example, monthly) at the 
magazine’s offices in Aberystwyth University (following the relaxation of Covid 
restrictions) but working mostly from home.  
 
Job Description 
 
The Marketing & Publicity Officer is responsible for reviewing and implementing a 
marketing plan which combines marketing and publicising editions (in formats including 
online editorial roundups) with running and publicising the New Welsh Writing Awards 
and marketing one to three book titles annually on the New Welsh Rarebyte imprint, as 
well as raising New Welsh Review’s general profile, including through regular use of 
social media and an increased level of reader engagement using developing technology. 
In addition, monitoring and reporting on the engagement levels of these campaigns (with 
an increasing emphasis on diversity and inclusion) is required.  
 
Reporting: directly to the Editor. 
 
The main duties of the role are: 
 
Marketing 
 

• Review and adapt an annual marketing and social media plan (including 
Christmas offer) to an agreed budget in order to maximise subscriptions and sales 
of the magazine as well as online reach, and to maximise sales and profile of our 
imprint book titles. 

• Analyse and report annually and/or quarterly on marketing activities (especially in 
relation to website hits, Google analytics and Vimeo/Youtube play figures) to the 
Board of Directors and to BCW, specifically in relation to funding bids to the 
Books Council of Wales.  



• Sell and position advertising and insert space for editions across formats (or 
arrange for a freelancer to undertake this work on commission). 
 
 

Publicity 
 
• Organise and publicise, at launch and landmark stages, the New Welsh Writing 

Awards, stimulate and co-ordinate entries, organise and publicise longlisting and 
shortlisting milestones and run the final ceremony. 

• Prepare and distribute promotional copy (including press releases and AIs for 
print magazine editions, book publications and Awards landmark stages) for the 
general media and key agencies. 

• Enter our book titles into literary prizes. 
 

Sponsorship and Income 
 
• From late 2023, raise £4000 sponsorship* via the annual New Welsh Writing 

Awards. *RS Powell is our current Awards sponsor (this funding is already in 
place for 2022 and 2023). 

• Maintain and build on relationships with key partners, in particular, RS Powell. 
• Explore, with other staff members, possibilities of exploiting our website to offer 

membership-style services (as part of an upper-tier subscriber offer), developing 
ideas introduced in our 2020 Crowdfunder campaign. 

• Ensure that the annual income target from sponsorship, advertising and inserts is 
achieved. 
 

 
Reader Engagement 
 

• Develop NWR’s digital strategy, including social media presence, relatively new 
platforms such as Tik Tok and Instagram and generating multimedia 
marketing/light editorial material (in conjunction with the Editor and students at 
Aberystwyth University), in order to maximise its potential as a window to the 
magazine and as a tool for encouraging subscriptions and sales. 

• In conjunction with the Finance & Administration Officer and Exact Editions, 
stimulate the uptake of digital sales and subscriptions, including those for 
institutions. 

• In liaison with the editor, ensure that the magazine’s website is up to date, 
accurate and functioning correctly. 

• Distribute and promote 8 annual e-newsletters (including marketing content 
where beneficial), ensuring best practice in terms of high opening rates, 
prioritising editorial content generated by the Editor, and monitoring conversion 
of website signups to digital and traditional subscriptions. 
 



Other duties 
 

• Attend twice-yearly board meetings in order to report on marketing matters.  
• Attend Books Council of Wales bi-annual sales conference. 
• Assemble & distribute a customer questionnaire during 2023 to include market 

research on NWR’s higher tier offer. 
• Arrange sporadic advertising swaps. 

 
 
How to apply: 
 
Please attach to a message with subject line ‘Marketing & Publicity Vacancy’: 
 

• A covering letter, including full contact details.  
 
• A fully updated CV including personal statement of no more than 500 words 

outlining why you would be suitable for this position and what strengths your 
experience and personal qualities would bring to New Welsh Review, with regard 
to the job description.  

 
• Two references, one from your current or most recent employer or client. 

 
 
Terms: this post is offered on an employment basis, with small pension provision, but 
may be offered on a freelance basis, should this be the successful candidate’s preference. 
We offer a highly flexible working pattern, and encourage high levels of autonomy. We 
are a small, friendly and supportive part-time team. 
 
Please email your application to Bronwen Williams admin[at]newwelshreview.com by 
midnight Monday 4 October 2021. We plan to hold interviews on campus at 
Aberystwyth University (or via Zoom should restrictions return) on Tuesday 12 
October; offer a paid handover half-day (physical or via Zoom) on Wednesday 3 
November, and an ideal job start date of Tuesday 23 November 2021. 
 
 
 
Gwen Davies, Editor 
New Welsh Review 
PO Box 170 
Aberystwyth 
Ceredigion 
SY23 1WZ 
 


